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SEO SCORE OF THE PAGE
https://www.hostboxonline.com/

 

97.0/100

TESTS:

 22 Optimized

 1 To improve

 0 Check again

CATEGORY SCORE   

Base 98.5 0 0 11

Content 92.5 0 1 7

Social 100 0 0 4
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BASE

 Your search preview was perfect optimized.

The goal of the rich snippet is to best represent and describe each result and explain how it relates
to the user's query.
To improve your search previews you need to work on tags title, tags meta description, and URLs.

 The title of the page is perfect optimized!

Host Box Online | Hosting Provider and Domain Registrar

Titles are critical to giving users a quick insight into the content of a result and why it’s relevant to
their query. It's often the primary piece of information used to decide which result to click on, so
it's important to use high-quality titles on your web pages.

Here are a few tips for managing your titles:
Make sure every page on your site has a title speci�ed in the title  tag. If you’ve got a large
site and are concerned you may have forgotten a title somewhere, you may also check the
HTML suggestions page in Search Console lists missing or potentially problematic title
tags on your site.
Page titles should be descriptive and concise. Avoid vague descriptors like "Home" for your
home page, or "Pro�le" for a speci�c person's pro�le. Also avoid unnecessarily long or
verbose titles, which are likely to get truncated when they show up in the search results.

GOOGLE SNIPPET 100/100

Host Box Online | Hosting Provider and Domain Registrar
https://www.hostboxonline.com/
Host Box Online is The Best Hosting Provider and Domain Registrar also offers Free
Hosting, Email Accounts, Digital Marketing, and Free SSL certificate.

  HOW IT WORKS

TITLE 100/100

  HOW IT WORKS
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Avoid keyword stu�ng. It's sometimes helpful to have a few descriptive terms in the title, but
there’s no reason to have the same words or phrases appear multiple times. A title like
"Foobar, foo bar, foobars, foo bars" doesn't help the user, and this kind of keyword stu�ng can
make your results look spammy to Google and to users.
Avoid repeated or boilerplate titles. It’s important to have distinct, descriptive titles for each
page on your site. Titling every page on a commerce site "Cheap products for sale", for
example, makes it impossible for users to distinguish one page differs another. Long titles
that vary by only a single piece of information ("boilerplate" titles) are also bad; for example,
a standardized title like "band name - See videos, lyrics, posters, albums, reviews and
concerts" contains a lot of uninformative text. One solution is to dynamically update the title
to better re�ect the actual content of the page: for example, include the words "video",
"lyrics", etc., only if that particular page contains video or lyrics. Another option is to just use
"" as a concise title and use the meta description (see below) to describe your site's content.
Brand your titles, but concisely. The title of your site’s home page is a reasonable place to
include some additional information about your site—for instance, "ExampleSocialSite, a
place for people to meet and mingle." But displaying that text in the title of every single page
on your site hurts readability and will look particularly repetitive if several pages from your
site are returned for the same query. In this case, consider including just your site name at
the beginning or end of each page title, separated from the rest of the title with a delimiter
such as a hyphen, colon, or pipe, like this:

<title>ExampleSocialSite: Sign up for a new account.</title>

Be careful about disallowing search engines from crawling your pages. Using the robots.txt
protocol on your site can stop Google from crawling your pages, but it may not always
prevent them from being indexed. For example, Google may index your page if we discover it
by following a link from someone else's site. To display it in search results, Google will need
to display a title of some kind and because we won't have access to any of your page
content, we will rely on off-page content such as anchor text from other sites. (To truly block
a URL from being indexed, you can use meta tags.)

 The description of the page seems optimized.

Host Box Online is The Best Hosting Provider and Domain Registrar also offers Free Hosting,

Email Accounts, Digital Marketing, and Free SSL certi�cate.

The description attribute within the meta  tag is a good way to provide a concise, human-readable

META DESCRIPTION 100/100

  HOW IT WORKS
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summary of each page’s content. Google will sometimes use the meta description of a page in
search results snippets, if we think it gives users a more accurate description than would be
possible purely from the on-page content. Accurate meta descriptions can help improve your
clickthrough; here are some guidelines for properly using the meta description.

Make sure that every page on your site has a meta description. The HTML suggestions page
in Search Console lists pages where Google has detected missing or problematic meta
descriptions.
Differentiate the descriptions for different pages. Identical or similar descriptions on every
page of a site aren't helpful when individual pages appear in the web results. In these cases
we're less likely to display the boilerplate text. Wherever possible, create descriptions that
accurately describe the speci�c page. Use site-level descriptions on the main home page or
other aggregation pages, and use page-level descriptions everywhere else. If you don't have
time to create a description for every single page, try to prioritize your content: At the very
least, create a description for the critical URLs like your home page and popular pages.
Include clearly tagged facts in the description. The meta description doesn't just have to be in
sentence format; it's also a great place to include structured data about the page. For
example, news or blog postings can list the author, date of publication, or byline information.
This can give potential visitors very relevant information that might not be displayed in the
snippet otherwise. Similarly, product pages might have the key bits of information—price, age,
manufacturer—scattered throughout a page. A good meta description can bring all this data
together.
Programmatically generate descriptions. For some sites, like news media sources,
generating an accurate and unique description for each page is easy: since each article is
hand-written, it takes minimal effort to also add a one-sentence description. For larger
database-driven sites, like product aggregators, hand-written descriptions can be impossible.
In the latter case, however, programmatic generation of the descriptions can be appropriate
and are encouraged. Good descriptions are human-readable and diverse, as we talked about
in the �rst point above. The page-speci�c data we mentioned in the second point is a good
candidate for programmatic generation. Keep in mind that meta descriptions comprised of
long strings of keywords don't give users a clear idea of the page's content, and are less
likely to be displayed in place of a regular snippet.
Use quality descriptions. Finally, make sure your descriptions are truly descriptive. Because
the meta descriptions aren't displayed in the pages the user sees, it's easy to let this content
slide. But high-quality descriptions can be displayed in Google's search results, and can go a
long way to improving the quality and quantity of your search tra�c.

 The H1 tag of your page seems optimized.

Host Box Online | Best Hosting Provider

H1 89/100
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In the tag H1  missing the keywords [and, domain, registrar]  contained in the tag title
titleHost Box Online | Hosting Provider and Domain Registrar/title

It is always advisable to keep the tag title and the h1 tag the same or very similar.

 The H2 tags of your page seems optimized.

<h2>Host Box Online | Domain Registrar</h2>

<h2>Different Types of Web Hosting</h2>

 The https protocol of your page seems optimized.

https://www.hostboxonline.com/

HTTPS (Hypertext Transfer Protocol Secure) is an internet communication protocol that protects
the integrity and con�dentiality of data between the user's computer and the site. Users expect a
secure and private online experience when using a website. Google encourages you to adopt
HTTPS in order to protect your users' connection to your website, regardless of the content on the
site.

Data sent using HTTPS is secured via Transport Layer Security protocol (TLS), which provides three
key layers of protection:

Encryption—encrypting the exchanged data to keep it secure from eavesdroppers. That
means that while the user is browsing a website, nobody can "listen" to their conversations,
track their activities across multiple pages, or steal their information.
Data integrity—data cannot be modi�ed or corrupted during transfer, intentionally or
otherwise, without being detected.

  HOW TO OPTIMIZE IT

H2 100/100

HTTPS 100/100

  HOW IT WORKS
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Authentication—proves that your users communicate with the intended website. It protects
against man-in-the-middle attacks and builds user trust, which translates into other business
bene�ts.

If you migrate your site from HTTP to HTTPS, Google treats this as a site move with a URL change.
This can temporarily affect some of your tra�c numbers.
Add the HTTPS property to Search Console; Search Console treats HTTP and HTTPS separately;
data for these properties is not shared in Search Console. So if you have pages in both protocols,
you must have a separate Search Console property for each one.

 The url is SEO friendly.

https://www.hostboxonline.com/

 The meta name='robots' is set correctly.

<meta name="robots" content="index,follow">

 In your website is present the �le robots.txt for crawlers of Google.

Sitemap: https://www.hostboxonline.com/sitemap.xml User-Agent: * Disallow: /*.pdf Disallow:

/*.inc$ Disallow: /*.gz$ Disallow: /*.swf$ Disallow: /*.wmv$ Disallow: /*.cgi$

A robots.txt �le is a �le at the root of your site that indicates those parts of your site you don’t

SEO FRIENDLY URL 100/100

META ROBOTS 100/100

ROBOTS.TXT 100/100

  HOW IT WORKS
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want accessed by search engine crawlers. The �le uses the Robots Exclusion Standard, which is a
protocol with a small set of commands that can be used to indicate access to your site by section
and by speci�c kinds of web crawlers (such as mobile crawlers vs desktop crawlers).

The simplest robots.txt �le uses two key words, User-agent and Disallow. User-agents are search
engine robots (or web crawler software); most user-agents are listed in the Web Robots Database.
Disallow is a command for the user-agent that tells it not to access a particular URL. On the other
hand, to give Google access to a particular URL that is a child directory in a disallowed parent
directory, then you can use a third key word, Allow.

Google uses several user-agents, such as Googlebot for Google Search and Googlebot-Image for
Google Image Search. Most Google user-agents follow the rules you set up for Googlebot, but you
can override this option and make speci�c rules for only certain Google user-agents as well.

The syntax for using the keywords is as follows:

User-agent: [the name of the robot the following rule applies to]

Disallow: [the URL path you want to block] Allow: [the URL path in of a subdirectory, within a
blocked parent directory, that you want to unblock]

These two lines are together considered a single entry in the �le, where the Disallow rule only
applies to the user-agent(s) speci�ed above it. You can include as many entries as you want, and
multiple Disallow lines can apply to multiple user-agents, all in one entry. You can set the User-
agent command to apply to all web crawlers by listing an asterisk (*) as in the example below:

User-agent: *  

You must apply the following saving conventions so that Googlebot and other web crawlers can
�nd and identify your robots.txt �le:

You must save your robots.txt code as a text �le,
You must place the �le in the highest-level directory of your site (or the root of your domain),
and
The robots.txt �le must be named robots.txt

As an example, a robots.txt �le saved at the root of example.com, at the URL address
http://www.example.com/robots.txt, can be discovered by web crawlers, but a robots.txt �le at
http://www.example.com/not_root/robots.txt cannot be found by any web crawler.

 In your website is present a sitemap xml.

SITEMAP 100/100
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<?xml version="1.0" encoding="UTF-8"?> <urlset

xmlns="http://www.sitemaps.org/schemas/sitemap/0.9"> <url>

<loc>https://www.hostboxonline.com/</loc> </url> <url>

<loc>http://www.hostboxonline.com/web-hosting-plans.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/free-web-hosting.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/shared-web-hosting.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/vps-web-hosting.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/cart.php?a=add&amp;domain=register</loc> </url> <url>

<loc>http://www.hostboxonline.com/cart.php?a=add&amp;domain=transfer</loc> </url> <url>

<loc>http://www.hostboxonline.com/email-accounts.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/digital-marketing.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/email-marketing.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/social-media-marketing.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/web-design.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/a�liates.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/supporttickets.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/submitticket.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/contact.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/announcements.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/terms.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/knowledgebase.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/register.php</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=arabic</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=azerbaijani</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=catalan</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=chinese</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=croatian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=czech</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=danish</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=dutch</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=english</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=estonian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=farsi</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=french</loc> </url> <url>
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<loc>http://www.hostboxonline.com/?language=german</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=hungarian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=italian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=macedonian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=norwegian</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=portuguese-br</loc> </url> <url>

<loc>http://www.hostboxonline.com/?language=portuguese-pt</loc> </url> <url> <loc>ht

A sitemap is a �le where you can list the web pages of your site to tell Google and other search
engines about the organization of your site content. Search engine web crawlers like Googlebot
read this �le to more intelligently crawl your site.

Also, your sitemap can provide valuable metadata associated with the pages you list in that
sitemap: Metadata is information about a webpage, such as when the page was last updated, how
often the page is changed, and the importance of the page relative to other URLs in the site.

You can use a sitemap to provide Google with metadata about speci�c types of content on your
pages, including video and image content. For example, you can give Google the information about
video and image content:

A sitemap video entry can specify the video running time, category, and age appropriateness rating.
A sitemap image entry can include the image subject matter, type, and license.

Build and submit a sitemap:
Decide which pages on your site should be crawled by Google, and determine the canonical
version of each page.
Decide which sitemap format you want to use. You can create your sitemap manually or
choose from a number of third-party tools to generate your sitemap for you.
Test your sitemap using the Search Console Sitemaps testing tool.
Make your sitemap available to Google by adding it to your robots.txt �le and submitting it to
Search Console.

CONTENT

 There is an excellent concentration of keywords in the page.

  HOW IT WORKS

UNIQUE KEYWORDS 93/100
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This page includes 373 words of which 63 unique

 The keywords in the tag title are included in the body of the page.

host, box, online, hosting, provider, domain, registrar

 The keywords present in the tag h1 are included in the body of the page.

host, box, online, hosting, provider

 There is little text on your page! You should work more on content.

The text/code ratio of the analyzed page is 9.32%

Text Size Code Size

4.39 KB 47.11 KB

 The size of the page are excellent.

The size of the analyzed page are of 47.11 KB

TITLE COHERENCE 100/100

H1 COHERENCE 100/100

TEXT/CODE RATIO 62/100

PAGE SIZE 100/100
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 Congrats! This exam is perfect optimized.

The alt  attribute is used to describe the contents of an image �le. 

It provides Google with useful information about the subject matter of the image. Google uses this
information to help determine the best image to return for a user's query. Many people-for example,
users with visual impairments, or people using screen readers or who have low-bandwidth
connections-may not be able to see images on web pages. Descriptive alt text provides these
users with important information.

Not so good:
img src="puppy.jpg" alt=""/  

Better:
img src="puppy.jpg" alt="puppy"/  

Best:
img src="puppy.jpg" alt="Dalmatian puppy playing fetch"  

To be avoided:
img src="puppy.jpg" alt="puppy dog baby dog pup pups puppies doggies pups litter

puppies dog retriever labrador wolfhound setter pointer puppy jack russell terrier

puppies dog food cheap dogfood puppy food"/  

Filling alt attributes with keywords ("keyword stu�ng") results in a negative user experience, and
may cause your site to be perceived as spam. Instead, focus on creating useful, information-rich
content that uses keywords appropriately and in context.

 This exam seems well optimized.

There are 94/104 tag a  with title attribute.

IMAGE MISSING ALT 100/100

  HOW IT WORKS

TITLE ON TAG A 90/100
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The link https://www.hostboxonline.com/ not have the title attribute
The link javascript: not have the title attribute
The link https://www.hostboxonline.com/ not have the title attribute
The link clientarea.php not have the title attribute
The link /cart.php not have the title attribute
The link /register.php not have the title attribute
The link /contact.php not have the title attribute

 In the page there are semantic tags.

WebPage

Organization

PostalAddress

Country

ImageObject

WebSite

BreadcrumbList

ListItem

ListItem

ListItem

ListItem

ListItem

ListItem

  HOW TO OPTIMIZE IT

MICRODATA 100/100
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ListItem

ListItem

SOCIAL

 The Opengraph meta tags are set perfectly!

The Open Graph protocol enables any web page to become a rich object in a social graph. For
instance, this is used on Facebook to allow any web page to have the same functionality as any
other object on Facebook.

To turn your web pages into graph objects, you need to add basic metadata to your page.
The four required properties for every page are:

og:title  - The title of your object as it should appear within the graph, e.g., "The Rock". 

OPENGRAPH 100/100

Hosting Provider and Domain Registrar | Host Box Online

Web hosting, Domain Names, Email Accounts, Digital Marketing.
HOSTBOXONLINE.COM

  HOW IT WORKS
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og:type  - The type of your object, e.g., "video.movie". Depending on the type you specify, other
properties may also be required.
og:image  - An image URL which should represent your object within the graph. 
og:url  - The canonical URL of your object that will be used as its permanent ID in the graph, e.g.,

"http://www.imdb.com/title/tt0117500/".

The following properties are optional for any object and are generally recommended:

og:audio  - A URL to an audio �le to accompany this object. 
og:description  - A one to two sentence description of your object. 
og:locale  - The locale these tags are marked up in. Of the format language_TERRITORY. Default

is en_US.
og:locale:alternate  - An array of other locales this page is available in. 
og:site_name  - If your object is part of a larger web site, the name which should be displayed for

the overall site. e.g., "IMDb".
og:video  - A URL to a video �le that complements this object.

 The Twitter card is set right!

TWITTERCARD 100/100

Web Hosting, Domains, Email Accounts | Hostboxonline

Host Box Online offers Business and Free Web hosting, Domain Names, Email Accounts, Digital
Marketing. hostboxonline.com

  HOW IT WORKS
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With Twitter Cards, you can attach rich photos, videos and media experiences to Tweets, helping to
drive tra�c to your website. Simply add a few lines of markup to your webpage, and users who
Tweet links to your content will have a "Card" added to the Tweet that’s visible to their followers.

The different Card types each have a beautiful consumption experience built for Twitter’s web and
mobile clients:
Summary Card: Title, description, and thumbnail.
Summary Card with Large Image: Similar to the Summary Card, but with a prominently-featured
image.
App Card: A Card with a direct download to a mobile app.
Player Card: A Card that can provide video/audio/media.

How to add it?
Choose a card type to implement.
Add the correct meta tags to the page, for example:
meta name="twitter:card" content="summary"  
meta name="twitter:site" content="@publisher_handle"  
meta name="twitter:title" content="Page Title"  
meta name="twitter:description" content="Page description less than 200 characters"  
meta name="twitter:creator" content="@author_handle" 

meta name="twitter:image" content="http://www.example.com/image.jpg"

 There are social plugin within the page.

Plugin Facebook Plugin Twitter Plugin Google+ Other Plugin

true false false false

Facebook share Twitter retweet Google share

false false false

 This page has a good level of popularity on facebook.

Analysis of Facebook interaction of the URL https://www.hostboxonline.com/

Shares

SOCIAL PLUGIN 100/100

FACEBOOK POPULARITY 100/100
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